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Abstract - The article examines topical issues of introducing the
latest technologies into corporate communication. The authors
investigate the CommTech (communication technology)
phenomenon within corporate landscape and present a
methodology for researching its origins and ramifications.
Innovations have become critically important in the dynamic
development of the business environment and growing demands
on employee productivity. Meanwhile, despite the growing
number of studies devoted to the benefits of emerging
technologies for corporate communication, they are mainly
focused to certain restricted features and do not evaluate the
existing and prospective obstacles. The article analyses the main
communication tools used to interact with clients and between
colleagues within the company. The research methodology is
based on an empirical approach, which involves collecting and
analysing secondary data from a Schneider survey conducted
among 402 respondents. The data was processed using statistical
methods. The study results showed that digital transformation
in corporate communication has proliferated since 2019. Cloud
services such as Microsoft Azure and Google Cloud Platform
have helped reduce physical infrastructure costs by up to 40%
and provide uninterrupted access to data 24/7 The companies
successfully integrated project management tools, increasing
employee productivity and optimising internal processes by
20%. The practical significance of the results lies in the
possibility of using new technologies to increase productivity
and organise an effective communication environment that will
meet modern market challenges. Further research perspectives
include studying the cultural and ethical aspects of technology
implementation in international companies and analysing the
impact of new communication models on the formation of
corporate culture. The future of business communication is
dependent on the smooth integration of these developing
technologies. Al, VR, and interactive content are not distinct

trends, but rather complimentary technologies that, when
integrated, form a strong communication environment. The
progress of technology will undoubtedly have an impact on the
future of business communication. Interactive content and other
innovations are more than simply trends; they are strategic tools
that enable organizations to communicate more effectively,
increase participation, and develop long-term connections with
employees and stakeholders. Embracing these innovations will
definitely propel businesses to the forefront of the corporate
communication environment, enbling success in an era defined
by innovation and connectedness.

Keywords: Corporate Communication, Digital Transformation,

Productivity, Communication Technologies, Social
Responsibility

I. INTRODUCTION

Corporate communication's technological modernisation is
one of the main factors affecting business success today.
Over the past decades, corporate communication has
undergone significant transformations (lyengar & Joshi,
2024). and with the advent of the digital era, these changes
have become even more evident and profound. The modern
development of technology in 20222023 has led to new
communication tools that accelerate the exchange of
information and facilitate better integration of employees into
corporate processes (Menon & Rao, 2024)

Their most important aims are improving feedback and
making it transparent across levels of interaction. Such
innovations let businesses automate several attendant
functional operations through communication by minimising
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server downtime and allowing immediate access to
information. This growing inevitable development witnesses
the relevance of customisable communication platforms:
online chats, project management tools, mobile applications,
and cloud services that endorse collaborative work among
even distant teams. Technological modernisation of
corporate communication brings about information exchange
and is one of the components of shaping an adaptive, dynamic
corporate culture. Every employee is made to feel essential
and deeply involved in the company's life (Huy, 2018)

It is already understood that the impending changes in
communications are not only going to touch professional-
based institutions, but they are also going to affect
significantly the business economy in other organisations
(Gavkalova et al., 2022; Michalski et al., 2023). Effective
communication management in a company reduces the time
involved in completing routine tasks, reduces operating costs,
and improves productivity, all of which positively impact the
firm's economic performance. However, when implementing
technology, cultural-ethical factors must be considered,
especially in big companies with teams in different global
regions. Some employees will be working or have the
possibility of doing so from different cultural contexts
(Vignesh et al., 2023). Thus, the language, ethical, and
cultural differences must be considered and catered for while
ensuring effective and ethical interaction. This practice aligns
with American or European corporate communication that
focuses on transparency and responsiveness as opposed to
Asian formality and respect, which needs negotiation
adjustment to prevent misunderstanding or promote mutual
respect. Perspectives on culture are essential on a micro-scale
to better stress the necessity and need for a good business
environment and conflict prevention under global conditions.

Some of the new technologies today that most impact
company communications include project management tools
such as Asana and Trello. Their task-structured progress
tracking and resource allocation changed the management
scene. Through Microsoft Teams and Slack, internal
communication in 569 companies incorporated fast
messaging along with real-time collaboration. Cloud services
such as Google Drive and Dropbox are very attractive
because they allow employees access to shared documents
anytime and anywhere worldwide without geographical
constraints.

Another innovative tool is video conferencing platforms such
as Zoom and Webex, which facilitate effective interaction in
remote work by providing clear video communication, screen
sharing and meeting recording functions. These technologies
make communication as productive as possible, save time
and resources, and increase transparency and flexibility in
interaction processes, making them more open and adaptive
to modern business needs.

Moreover, Al, VR, and AR can transform corporate
communication by improving storytelling, training, and
learning. They also help remote and scattered teams
collaborate and connect, as well as boost stakeholder
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involvement and participation (Chowdhury et al., 2024;
Fadaei et al., 2024).

Overall, the confluence of contemporary technology and
corporate communication has created a variety of benefits
and problems in today’s fast changing digital world.
Technological innovations have dramatically revolutionized
the ways of connection, collaboration, and conducting
business.

However, these breakthroughs also offer a slew of challenges
that businesses must face. From adjusting to fast
technological improvements to dealing with ever-increasing
cybersecurity concerns and efficiently managing the inflow
of communication channels, the current corporate sector has
several problems in harnessing technology to establish
effective communication strategies. Meanwhile, despite
increasing number of studies devoted to benefits of emerging
technologies for corporate communication, they are usually
devoted to some narrow aspects and do not consider existent
and potential challenges. This evidently necessitates filling
this gap.

Il. LITERATURE REVIEW

Among scholars, the issue of corporate communication
includes various aspects of technology adoption according to
their impact on business performance and the degree of
innovative evolution (Tangpong et al., 2024; Alsola, 2023)
explores the multicultural aspect of business communication
and notes the importance of considering cultural differences
in modern global teams. (Brockhaus et al., 2023) analyse the
digitalisation of corporate communications and reveal the
impact of new CommTech technologies on organisational
structure and interaction. (Choo, 2023) assessed the quality
and reliability of information policies supported by 5G
technologies. The author noted that they positively impact the
quality of business communication. (Yavuz et al., 2023) draw
attention to the digital transformation process in higher
education in Turkey, as it is essential for the corporate
environment (Mohammadi, 2017)

(Kalina et al., 2022) examine the integration of corporate
security risk management systems, highlighting the Polish
experience in addressing technological challenges. (Dub et
al., 2023) discuss the influence of technological
advancements on global corporate dynamics, noting their
transformative impact on communication strategies.
Myhaylyova & Bannikova, 2017 explore organizational
memory as a key factor in shaping corporate culture,
emphasizing its role in technological adaptation.
(Mykhaylyova et al., 2020) address cultural barriers in
communication, underlining their effect on trust-building
within technology-driven corporate environments.

(Tang & Xu, 2023) analyse risks in supply chains for the
Asian construction industry, demonstrating the importance of
managing risks through seamless communication. (Jadhav &
Nayak, 2023) focus on using virtual reality to improve
heritage management, which may be relevant to the corporate
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sector, where virtual technologies play an increasingly
important role in data visualisation and communications. (1lin
et al., 2023) propose a project management system for
medical centres, which can serve as a valuable example for
businesses in innovation management and for countries at
war, such as Ukraine or Israel.

The study by (Shin & Hwang, 2023) raises the issue of
corporate  social  responsibility and shows how
communication strategies meet the needs of consumers to
build a corporate image. (Economou et al., 2023) examined
the impact of institutional pressures on implementing data-
driven communication strategies, which helped to understand
the challenges associated with the transition to digital
solutions in business. (Samson, 2023) investigated the impact
of information technology on corporate productivity. The
author emphasises that using such technologies contributes to
a significant increase in efficiency. Similarly, (Huszarik et
al., 2023) compare communication practices in different
countries and emphasise the importance of technology for
international competitiveness.

Considerable attention in the literature is paid to the prospects
of digital human communication in organisations. (Newman
& Gopalkrishnan, 2023) discuss the potential of digital
communication for organisational purposes in the context of
interpersonal interactions. (Kuang et al., 2023) analyse
digitalisation as a tool to overcome financial constraints and
increase the productivity of companies, which is essential for
understanding the economic aspects of technology adoption
in communication. (Cao, 2023) examines the use of
intelligent technologies in communication design for brands,
demonstrating the importance of visual elements in
conveying a corporate image. (Ziyu, 2023) analyses the
impact of digital media on brand communication, considering
the growing role of innovative media solutions for effective
promotion.

(Gupta et al., 2023) examine the role of cloud computing in
management and education systems, which provides an
opportunity for convenient data storage and access. (Lasisi &
Fijabi, 2023) analyse the impact of corporate taxation on the
financial performance of information and communication
companies in Nigeria. The authors demonstrate the critical
need to consider economic aspects when developing
communication strategies. (Campra et al., 2023) explore the
prospects for corporate social responsibility and the role of
technology in creating transparent anti-corruption systems in
the healthcare sector, which is a critical example for
companies in terms of ethical standards. (Sari et al., 2024)
examine the factors of strategic alliances and their impact on
sustainability performance in the information and
communications technology sector, highlighting the
importance of partnerships in achieving long-term
sustainability.

(Sehad et al., 2025) explore the future frontiers of generative
Al for immersive communication. According to the authors,
throughout the last two decades, the Internet of Things (10T)
has become a transformational notion, and as we approach

2030, a new paradigm known as the Internet of Senses (10S)
is emerging. Unlike traditional virtual reality (VR), 10S aims
to create multi-sensory experiences, recognizing that in our
physical reality, our awareness extends well beyond sight and
sound to include a variety of sensations. Given the rapid
technological advancements and their impacts on businesses,
it is crucial for managers to have a precise understanding of
these opportunities and challenges of strategic management,
organizational behavior, and coporate communication. These
impacts yet did not become an object of thorough
investigation.

In this vein, the article aims to identify the impact of the latest
technologies on corporate communication to determine their
role in optimising business processes and creating an
effective working environment. The objectives of the study
include assessing the effectiveness of crucial communication
tools (email, online chats, project management platforms,
cloud services, video conferencing) in employee interaction
and customer communication; identifying cultural and ethical
aspects that influence the choice of technologies in
international companies; and studying the level of employee
productivity and engagement in the context of digital
transformation. The main areas of research include the
analysis of secondary data on the use of technology in
communication, the study of the relationship between the use
of specific tools and productivity indicators, and the study of
factors that affect the adaptation and integration of innovative
technologies into the corporate environment.

I11l. METHODOLOGY

This study applied systematic data collection and analysis of
secondary data to study the features of corporate
communication and their effects on employee and team
performance. It focused mainly on empirical research,
obtaining objective pictures of communication in the
developed companies using large samples based on the
primary research data from Schneider's survey at the end of
2024. It comprised a representative sample for analysis from
402 respondents of different levels of management and
industries to allow representation of their environments as
much as possible.

The survey focused on three essential aspects: the use of
communication  tools, the relationship  between
communication and productivity, and the impact of various
software on the quality of workplace interactions.

The research stages were logically consistent and entirely
reproducible. The first stage was secondary data collection,
such as results from former empirical research in
communication, a review of present trends, and an evaluation
of available scientific literature on corporate communication.
The sampling was carried out in scientometiric databases:
ScienceDirect, JSTOR, IEEE Xplore, ProQuest. Sampling in
general scientific, multidisciplinary and technology/
engineering scientific libraries contributed to validity of
qualitative research. The second stage constituted processing
those findings and drawing extensive conclusions, through
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deduction, on the instruments they use to sway clients and co-
workers and the performance impact thereof. One set of
questions focused on the employment of technology and its
evaluation in terms of its efficiency in the corporate setting.

Statistical methods were used to quantify each parameter
when processing and interpreting the results. Descriptive
statistics were used to process the data, which made it
possible to present the main characteristics of the data in the
form of means, medians, standard deviations and frequencies.
This made it possible to identify the most popular
communication tools among respondents and to reveal the
relationship between the choice of tool and the
communication category (interaction with customers or
internal interaction with colleagues).

The final stage involved deep empirical data mining to
determine the relationship between employees' use of
different communication tools and their performance.

IV. RESULTS

Starting in 2019, the innovative development of technology
in corporate culture has reached an unprecedented scale.

Their introduction to the latest digital solutions for improving
interaction, productivity and integration among employees at
all levels of the organisational structure was very rapid.
Changes in artificial intelligence, process automation, data
analytics, and ever-increasing remote access for corporate

facilities have accelerated digital transformation.
Acceleration in digitalisation has now also been given by the
compulsory flexibility to learn new work strategies and new
work conditions from the whole globe due to the recent
COVID-19 pandemic, which now requires remote working
as a very relevant element for business continuity. That
software, treated earlier only as an additional tool, will soon
become a critical element of corporate communication and
allow flexible working, increased productivity, reduced cost
of organising physical workplaces, and improved data
security.

Technology is growing daily to integrate its use with cloud
services, a major strategic decision for many companies in
the Euro-Asia and the Americas region. Cloud technologies
can store and process a considerable amount of data in real-
time, 24 hours a day and 7 days a week, making the
information quickly and reliably available to any user,
regardless of location. This is particularly advantageous for
giant corporations, which, as a result, can reduce their
physical infrastructure by almost 40%. Companies employ
cloud services such as Microsoft Azure, Amazon Web
Services (AWS), and Google Cloud Platform to offer
excellent tools for the best corporate information
management, set up unique knowledge sharing, and simplify
scaling so that an organisation can quickly adapt to the
growing data volumes and market conditions. Cloud
technologies also increase the safety of their users since most
modern companies take utmost care to ensure reliable data
protection by governing the information flow (Table 1).

TABLE | CHALLENGES AND OPPORTUNITIES OF NEW TECHNOLOGIES IN CORPORATE COMMUNICATION

Technology Company Contents Technical parameters
Microsoft Microsoft A collaboration platform that combines chats, videos, Support for up to 250 participants in video
Teams files, and integrations with other Microsoft products. meetings, integration with Microsoft 365
Slack Slack A messaging tool that supports integrations with Supports integrations with 2,400+
Technologies many business applications, including Asana. applications, data encryption (AES-256)
Zoom Zoom Video A video conferencing and webinar platform that Maximum meeting duration - 30 hours,
allows for remote meetings and training. encryption (AES-256), HD video
Google Meet Google. A video meeting tool integrated with Google Support for up to 250 participants, integration
Workspace that makes it easy to share documents. with Google Docs, automatic subtitles
Workplace Meta An internal communication platform that allows Mobile access, integration with Microsoft 365
(Facebook) companies to use Facebook as a corporate tool. and Google Workspace
Cisco Webex Cisco A video conferencing tool for real-time collaboration Support for up to 100,000 participants
Systems with support for integration with other systems. (webinar), encryption, integration with
Microsoft and Google Apps
Trello Atlassian A project management tool that allows the creation Accessibility on mobile devices, integration
of whiteboards, lists, and cards to collaborate on with Slack, Google Drive, and Dropbox
tasks.
Monday.com | Monday.com A workflow management and communication Process automation, integration with more
Ltd. platform that customises settings to meet specific than 40 applications, mobile access
business needs.
Notion Notion Labs An all-in-one tool for managing tasks, creating Database support, integration with Slack,
knowledge bases, and collaborating on documents. Google Drive, API for customisation
Asana Asana, Inc. A project and task management tool with extensive Integration with more than 100 applications,
capabilities for monitoring teamwork progress. time tracking and process automation
functions

Source: ProjectCo (2024)

Research shows that today's big companies are reaping huge
rewards for utilising the modern way of doing things and
supporting increased efficiency in operations and improved
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competitiveness globally. Google, Apple, and Microsoft have
put in place innovative approaches toward developing their
internal communication and sharing of knowledge. This
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enables them to have agile teams that can quickly adjust to
the evolving market. The Al automation for decision-making
will allow personalised approaches to employees so that they
may quickly respond to the feedback given and performance
requirements in 2023-2024. It optimises cost by automating
repetitive functions and freeing resources for strategic issues.
The experience of the top three best companies shows that
flexibility and adaptability made possible by technology are
packed by the systems through which they operate and
quickly respond to challenges. These tools have become
effective services and critical elements of business strategy
that facilitate quick access to the necessary information and
increase the overall productivity of companies.

Yin and Wu (2022) highlighted the possibilities of improving
corporate communication with an intelligent voice assistant
for knowledge workers. The study focused on the relationship
between perceived supervisor support, psychological capital,
and employee well-being. According to the authors, the
intelligent voice assistant (IVA) now plays an active role in
people's lives, indicating a tendency toward becoming an
emotional companion for humans. As a result, whether the
use of IVA may improve organizational communication for
knowledge workers is worth investigating. The study used a
2 (voice gender: male/female) by 2 (voice characteristics:
machine-like/anthropomorphic) between-subject
experimental design with two additional control groups (text-
only/no-interaction) to investigate the effects of the
application of IVA on knowledge workers' perceived
supervisor support, psychological capital, and employee
wellbeing. Additionally, the purpose of voice interviews was
to learn what information employees needed from the IVA.
The findings indicate that knowledge workers' perceived
supervisor support, psychological capital, and employee
wellbeing all showed pairwise connections, with

psychological capital acting as a full mediating factor
between the two. The experimental groups outperformed the
control groups on perceived supervisory support and
employee wellbeing, with significant differences between
their ratings and those of the text-only control group, no-
interaction control group, and experimental groups.
Knowledge workers anticipate that the IVA’s services will
fall into three primary categories: life support, emotional
support, and job assistance. In conclusion, (Yin & Wu, 2022)
demonstrate how IVA may greatly enhance knowledge
workers' psychological capital, perceived supervisor support,
and employee wellbeing. It also offers some helpful guidance
for product design.

Cultural and ethical considerations are crucial in establishing
productive communication and interaction in the
international ~ corporate  environment. High-quality
integration of tools considers the diversity of cultural
approaches, ethical norms and values prevailing in different
countries and regions. That is why corporations are forced to
look for technological solutions that enable -effective
communication between employees of different nationalities,
languages and cultural groups. The development of
multilingual platforms and automated translators helps to
overcome language barriers, and the use of cultural
adaptability tools helps to create a favourable working
environment. Using analytical tools to study the corporate
ethics of different regions allows us to anticipate potential
problems and develop strategies to avoid them in time,
contributing to the formation of a harmonious environment.
As a result of such cultural and ethical sensitivity, companies
can increase employee loyalty, expanding opportunities for
mutual understanding and maintaining high productivity. The
most popular corporate communication tools are shown in
Figure 1.

Corporate communication tools

60%
50%
40%
30%

Email Project Management
Tool

m Used with clients (%)

20%
o I [l [l
0% - — .

Online Chat Tool

Phone Face-to-face

m Used with colleagues (%)

Fig. 1 Corporate communication tools (2024)

Source: (Schneider, 2024)

According to  Schneider's 2024 data, corporate
communication is marked by the significant use of various
technologies, each with specific advantages and applications
depending on the company's needs for interacting with
customers or colleagues. Email remains one of the most
popular tools for communicating with customers: it is used

by 55% of companies, while it is less common for internal
communication — 31%. Email remains a convenient tool for
communicating with clients, as it allows them to store
correspondence, provide feedback and document important
information. When interacting with colleagues, its role is
inferior to other tools, such as online chats and project
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management tools. This disadvantage has led to a decline in
popularity within the company, as employees often need to
coordinate actions quickly, making email less convenient in
the internal corporate environment.

Online chat tools have become very popular among internal
communications (26% for internal communications versus
11% for customer communications). Online chats such as
Slack, Mattermost or Microsoft Teams provide a convenient
and fast interaction, allowing employees to instantly

exchange messages, request support and share information
without unnecessary delays. These technologies meet today's
need for flexibility and mobility, especially for teams
working remotely or in a hybrid mode. The ability to organise
chat groups by project, team, or department makes these tools
essential to internal corporate communication. Online chats
are less commonly used for customer interaction, as they
require  significant  involvement  from  company
representatives and are not always a practical option for
maintaining long-term business contact (Figure 2).

Users of the Project Management Tool (%)

Better employee well-being

Improved customer experience

Improved communication with customers
Increased project success rate

Improved internal efficiency

Improved internal communication
Understand the status of projects
Awareness of the team's work

0% 10% 20%

30% 40% 50% 60% 70% 80% 90%

m Users of the Project Management Tool (%)

Fig. 2 Evaluating the effectiveness of project tools in communication and management
Source: (Schneider, 2024)

The practical experience of companies in communication
solutions shows a growing trend towards using specialised
project management platforms: Asana, Trello, or Jira. These
platforms allow the structuring of workflows, ensuring
transparency and sharing of tasks distributed among team
members. As of 2024, according to Schneider, 24% of
companies are actively using project management tools for
internal collaboration, while their popularity for working
with clients is lower at 19%. Such tools are suitable for
internal use because they allow employees to monitor

progress, collaborate on tasks, track time and resources, and
receive real-time updates.

Ukrainian companies are actively integrating modern
technologies to increase communication efficiency, optimise
workflows, and improve team collaboration. Successful
examples of digital transformation tools implemented by
companies such as SoftServe, Rozetka, and Nova Poshta
demonstrate how innovative solutions help adapt to modern
market challenges and remain competitive (Table 2).

TABLE Il USE OF CORPORATE COMMUNICATION TECHNOLOGIES IN UKRAINIAN COMPANIES

Technology Company Contents Technical parameters
Jira SoftServe A project and task management platform focusing Confluence integration, reporting and time tracking
on agile methodologies (Agile, Scrum). support, mobile access.
Microsoft Nova A tool for collaboration and communication Supports video conferencing for up to 250 participants,
Teams Poshta between offices and logistics centres. integration with Microsoft 365.
Slack Rozetka A tool for internal communications that allows Integration with Google Workspace, support for over
quick coordination of activities and integration of 2,000 applications, data encryption (AES-256).
applications.
Asana Ukrposhta A platform for organising and monitoring tasks Integration with more than 100 applications, process
with the ability to track progress. automation, accessibility on mobile devices.
Google Meet Monobank A tool for video meetings and coordination Support for up to 250 participants, integration with
between distributed teams. Google Workspace, automatic subtitles.
Worksection Prom.ua A Ukrainian service for managing tasks, creating Supports integration with Google Calendar, task
projects, and monitoring deadlines. reports, mobile access.
Notion DOU.ua A tool for creating knowledge bases, organising Database support, integration with Slack, Google Drive,
documents and collaborating on content. API for customization.

Source: (Liudmyla, 2023)

These platforms allow companies to optimise internal
processes and ensure transparency in teamwork, quick access
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to information, and effective communication. Implementing
Jira at SoftServe helps manage large-scale projects in the IT
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industry, while Worksection has become indispensable for
task control at Prom.ua. Ukrainian businesses are highly
ready for digital transformation by investing in tools to
improve corporate collaboration.

Many companies value face-to-face communication,
including phone calls and face-to-face meetings. Phone calls
remain a reliable channel for customers (11%) and colleagues
(7%), as they allow for quick clarification of details and direct
contact. However, face-to-face meetings remain essential in
the corporate environment, especially for internal needs
(10%). This applies to complex discussions, strategic issues,
or situations where it is necessary to consider the emotional
aspect of interaction, for example, in conflict situations or
when establishing new team ties.

V. DISCUSSION

The study results of the impact of new technologies on
corporate  communication reflect the diverse views of
scholars on this issue. (Zhang, 2024) study confirms the
importance of communication technologies that significantly
reduce costs and increase work efficiency in the digital
environment. 10T in the corporate sector contributes to
optimising internal processes, which is also revealed in our
analysis of digital tools. (Spaltini et al., 2024) point out that
using technology to build digital roadmaps is critical to
achieving sustainable development, and our article highlights
how this digital transformation contributes to improving
corporate communication.

Other authors' studies demonstrate the relationship between
technological innovation and performance, which is also
found in our analysis. (Wen et al., 2024) studied the impact
of information and communication technologies on the
energy intensity of corporate processes in different countries.
This shows the importance of effective management of
technological resources. Their conclusion is consistent with
our study, which found that optimising communication
processes through digital solutions reduces costs and
increases the flexibility of enterprises. In turn, (Luo et al.,
2024) emphasise that digital transformation significantly
improves companies'’ ESG (environmental, social and
governance) performance, consistent with the findings on the
impact of innovative technologies on corporate culture. (Reid
et al., 2024) note that transparency is essential to corporate
social responsibility.

(Famularo, 2023) raises the issue of digital challenges and the
risks of greenwashing in corporate social responsibility
communications in the ICT sector, emphasising the
importance of building an authentic brand. This aspect, too,
is linked to our research and demonstrates the necessity for
digital solutions in clear communication with customers. The
analysis by (Mahpudin et al., 2023) supports that social media
profoundly influences how a corporate brand is built. This
corroborates our findings that digital tools are instrumental in
strengthening the corporate image and maintaining
customers' trust. In relation, the current study provides
evidence of a significant effect of ICT and corporate social
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responsibility on the financial performance of companies,
which creates demand for innovative, sustainable success.

Thus, the role of new technology also affects the changing
leadership practices in the corporate environment, which is
the central theme of other researchers. For instance, (Pawar
& Dhumal, 2024) point out that technology transforms
management practices and leadership methods. Hence,
managers must change their strategies as digital
transformation unfolds. It demonstrates that modern
organisations must adapt to digital communication tools. In
their study, (Lee et al., 2024) present a discussion of the
factors affecting the adoption of e-procurement in supply
chains. They demonstrate that digital tools have the potential
to significantly enhance efficiency and visibility. Hence, as
other scholars have suggested, this study shows that digital
communication tools are vital to maintaining efficiency and
competitiveness in a changing market.

V1. CONCLUSION

The study's findings verified that adopting the most modern
technologies into corporate communication processes
enhances efficiency and flexibility in business operations.
The applications of online chats, project management
platforms, cloud services, and video conferencing indicate an
enormous value in reducing time spent in information
exchanges, providing better opportunities for shared resource
access, and prompt adaptation to changes within the business.
The active involvement of digital tools correlates to a higher
performance exercise by employees being better managed in
their coordination and coherency. New approaches also cater
to the integration of teams, especially in remote and hybrid
forms of work.

In this setting, the international company culture is more
significant than any other culture within the same company.
It speaks volumes about diverse communication approaches
requiring inclusivity tools to facilitate communication
without losing respect for others. Studies have demonstrated
that digital platforms augment knowledge sharing and
nurture an environment conducive to a better or more
profound understanding of cultural differences, strengthening
corporate ethics and teamwork. They would eventually
contribute to the research results because these insights can
help develop or design communication strategies that will
invariably result in sustainable businesses and improve
employee engagement. Future research can, however, be
carried out on specific applications of digital solutions
concerning corporate standards of interaction and the long-
term impact of such technologies on holding the innovative
corporate culture and ethical values within a global business
framework.
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